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Job Title:  Senior Marketing Operations Manager 

 
Reporting To: Vice President of Marketing 
Department: Marketing 
Location:                                                             Remote 
Salary Band: £75-85k 
Skills and Behaviour Level: Mentor IC 

 

Job Purpose:  

 

We’re looking for a Senior Marketing Operations Manager who will build the data, systems 
and processes that power a modern SaaS revenue engine. 
 
You’ll own the infrastructure behind our funnel, ensuring the right data flows into 
Salesforce and HubSpot, leads are scored and routed accurately, pipeline is measurable, 
and marketing performance is transparent and optimised. 
 
Sitting at the intersection of Marketing, Sales and CS, you’ll bring rigour, clarity and 
efficiency to how we attract, qualify, nurture and convert demand across both new 
business and customer growth. 
 
This role is pivotal in enabling predictable ARR growth. You will design and maintain the 
operational backbone that makes our marketing strategy scalable and measurable. 

 

Key Responsibilities and Accountabilities :  

 

Funnel Architecture & Data Quality 
 

• Establish and maintain clear lifecycle stages across HubSpot and Salesforce. 

• Implement lead scoring models incorporating ICP, behaviour, persona and intent 
signals. 

• Ensure data cleanliness, accuracy and consistency across systems. 

• Manage enrichment tools and processes to improve segmentation and qualification. 

• Define and maintain routing logic, SLAs and process documentation.  

 

Systems, Tooling & Automation 
 

• Own the marketing tech stack, including HubSpot, Salesforce integrations and 
automation workflows. 

• Build and optimise nurturing workflows to support inbound, outbound and customer 
lifecycle motions. 

• Implement tracking, UTM governance, and campaign structure best practices. 

• Partner with Sales to ensure cross-system workflows are aligned and scalable. 
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• Evaluate and implement tools that improve performance, reporting and efficiency.  
 
Measurement, Reporting & Insights 
 

• Develop dashboards and reporting frameworks that provide visibility from lead → 
MQL → SAL → SQL → Opportunity → Revenue. 

• Monitor funnel performance, identify drop-offs, and surface insights that drive 
decision making. 

• Track SLA adherence across Sales and Marketing; proactively flag risks to conversion 
or velocity. 

• Partner with the rest of the marketing team to measure campaign performance and 
pipeline contribution. 

• Enable attribution and forecasting models to support leadership and revenue teams.  

• Establish a hypothesis-led measurement framework that enables continuous 
learning and experimentation once core data foundations are in place. 

 
Conversion Optimisation & Performance Support 
 

• Analyse conversion rates at every funnel stage and recommend optimisations. 

• Support delivery of lead quality improvements through data-driven insights. 

• Collaborate with Sales and SDR leadership to optimise qualification workflows. 

• Enable continuous improvement across landing pages, forms and routing flows.  

• Feed conversion insights into paid channels to improve efficiency and ROI. 
 
Cross-Functional Collaboration 
 

• Work closely with Sales to align processes, systems and data architecture. 

• Operationalise agreed ICP and segmentation frameworks across systems, scoring 
and reporting. 

• Partner with Sales and SDR teams to uphold SLAs and ensure seamless handoffs. 

• Collaborate with Product Marketing to incorporate personas and value drivers into 
scoring and segmentation. 

• Support Customer Success workflows for expansion, renewal and adoption 
programmes. 

• Provide transparency and clarity to stakeholders around funnel health and 
performance. 

 

Key Skills and Knowledge :  

 

• Experience in a Marketing Operations roles within B2B SaaS organisations. 

• Strong proficiency in HubSpot and Salesforce, including reporting, automation and 
integrations. 

• Understanding of lead scoring, lifecycle stages, attribution and funnel architecture. 
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• Confident analysing and presenting data to senior stakeholders. 

• Experience managing data hygiene, enrichment and compliance workflows. 

• Strong problem-solving skills with a process-driven mindset. 

• Ability to work cross-functionally across Revenue, Product, CS and Marketing. 

• Highly organised with strong attention to detail. 

 

Behaviours Relevant to this Role : 

 

 Mentor IC  

Inclusive 
Shows empathy and humility, self-reflective, discrete and diplomatic, 
promotes our values, treats everyone equally, trusted 

Delivery focussed 

Develops best practice, takes a balanced approach, works proactively, 
promotes a culture of effectiveness, defines project objectives, streamlines 
tasks & removes obstacles 

Influential 
Persuasive, communicates across teams, relates to wider audiences, 
cultivates relationships, builds strategic alliances, invites debate 

Collaborative 
Takes an advisory approach, guides others, is the 'go to' person, mentors, 
provides stretch, enhances collaboration, generous with time 

Resilient 
Adaptable to changing priorities, switches context quickly, facilitates change, 
takes on the challenge 

Solution Driven 
Acts as the point of escalation, predicts & mitigates risk, responsive, develops 
work-arounds, understands impact of decisions, makes tough calls 

Ambitious 
Laser-focused, believes they can always be better, spearheads research, 
exudes subject matter expertise, drives new technologies & initiatives 

Innovative 
Breaks new ground, drives transformation, cutting edge ideas, thinks 
strategically, promotes curiosity by example 

Entrepreneurial 
Curates information, tracks latest developments, progressive, looks outside 
the business, takes a longer term view 

 

 
Our people are the heart of our success, and diversity is what drives that.  Kallidus positively encourages 

applications from suitably qualified and eligible candidates regardless of sex, race, disability, age, sexual 

orientation, gender reassignment, regio n or belief, marital status, pregnancy or maternity.  

 

Diversity brings innovation and creativity through different views, backgrounds, and opinions; as a people - first 

organisation, it’s crucial that our teams reflect global diversity.  

 

Kallidus is a proud member of the D isability C onfident Employer  

scheme .  We work hard to build an explicitly inclusive space where 

everybody belongs. Kallidus is a supportive, caring, and enjoyable working 

environment for all our people, and we are committed to furthering the 

diversity of our teams . 

 


